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Helen Xiaohong Chen : Approaches to Quantitative Research: A Guide for Dissertation Students  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Approaches to Quantitative 
Research: A Guide for Dissertation Students: 

1 of 1 people found the following review helpful. Great PurchaseBy DBL10I gave this book 4 stars because I just 
started reading this book to assist with developing my research. I like that this book provides visual diagrams to help 
with comprehending quantitative methods with ease. I would recommend it to others.0 of 0 people found the following 
review helpful. Good bookBy Rafatit is a good book. however, the topics are not related in a clear way.I suggest to 

http://f3db.com/pub/links.php?id=B009DFUL2K


add more chapter that enhance the narrative of the book.0 of 0 people found the following review helpful. Five 
StarsBy tyroneGreat price

APPROACHES TO QUANTITATIVE RESEARCH is designed for both undergraduate and postgraduate business 
students who are planning to undertake a research project or dissertation. Due to a lack of formal research training and 
experience, students can find completing research projects a daunting task. This, coupled with a fear of statistics, can 
culminate in quite an overwhelming experience for many students. Therefore, APPROACHES TO QUANTITATIVE 
RESEARCH takes a practical approach to quantitative research techniques by providing step-by-step guides to their 
application and interpretation. By using easy-to-understand language, while at the same time not losing the statistical 
underpinnings, as well as downloadable datasets, this book demonstrates how to use the appropriate quantitative 
methods to answer different types of research questions, and how to analyse data by using SPSS.
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