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Dean P. Foster, Robert A. Stine, Richard P. Waterman : Basic Business Statistics: A Casebook (Textbooks in 
Matheamtical Sciences)  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Basic Business Statistics: A Casebook (Textbooks in Matheamtical Sciences): 

7 of 7 people found the following review helpful. Good for intro to statistics for MBAsBy TavianCainBassThis book 
is the book we use in our pre-term statistics class in the MBA program at Wharton. It is written by three Wharton stats 
professors. It is easy to read, but should used in conjunction with a statistical software program such as JMP. It is NOT 
a book for people trying to learn statistical formulae, etc. as this book focuses on concepts and using statistical 
software for analysis. There is a second book, used in the regular statistics class at Wharton, called "Business Analysis 
Using Regression" by the same authors for those who are comfortable with the concepts in this book.0 of 1 people 
found the following review helpful. Basic Business Stats Case BookBy Dr. JThe publication date on this casebook is 

http://f3db.com/pub/links.php?id=B000WDOZTC


about a decade ago and originally the data for the cases came in a format not easily used after download. They may 
have been updated to a more modern format but I was not successful in opening them.0 of 1 people found the 
following review helpful. Why are there no page numbers in the kindle book?By JPOEasy to digest, case-based 
learning but....no page numbers in the e-book. This makes it extremely time consuming and frustrating to find what 
you need

Preface Statistics is seldom the most eagerly anticipated course of a business student. It typically has the reputation of 
being a boring, complicated, and confusing mix of mathematical formulas and computers. Our goal in writing this 
casebook and the companion volume (Business Analysis Using Regression) was to change that impression by showing 
how statistics yields insights and answers interesting business questions. Rather than dwell on underlying formulas, we 
show how to use statistics to answer questions. Each case study begins with a business question and concludes with an 
answer to that question. Formulas appear only as needed to address the questions, and we focus on the insights into the 
problem provided by the mathematics. The mathematics serves a purpose. The material in this casebook is organized 
into 11 "classes" of related case studies that develop a single, key idea of statistics. The analysis of data using statistics 
is seldom very straightforward, and each analysis has many nuances. Part of the appeal of statistics is this richness, this 
blending of substantive theories and mathematics. For newcomers, however, this blend is too rich, and they are easily 
overwhelmed and unable to sort out the important ideas from nuances. Although later cases in these notes suggest this 
complexity, we do not begin that way.

"The manuscripts are divided into "classes" which tackle various statistical concepts. Material becomes increasingly 
complex as the data in later sections exhibit multiple deviations from ideal conditions. The casebooks use a 
combination of explanatory text and software output to guide the student. Almost no mathematics appears in these 
volumes; the authors make traditional texts available to their students who are curious about the technical details...I 
anticipate students will wholeheartedly endorse the FSW casebooks. The material is easy to digest as, for instance, the 
authors cleverly interweave probability, the standard error of the mean, and control charts. The casebooks effectively 
relay the message that statistics is relevant and doable. Ideally, that is the message that should be sent in all 
introductory business statistics courses." Marlene Smith, University of Colorado-Denver 


