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Barbara Xiaoyu Wang, Harold Chee : Chinese L eadership before purchasing it in order to gage whether or not it
would be worth my time, and all praised Chinese L eadership:

With the accelerating integration of Chinainto the global economy, there is athirst to understand how Chinese
managers like to lead and how Chinese employees like to be managed. There is no doubt that China can be a difficult
and risky market for foreign businesses. The authors show managers how to succeed when doing business in China.


http://f3db.com/pub/links.php?id=B005SQHB3U

Thisis an extraordinarily useful book that should be read by every manager who aspires to do businessin or with
China. The explanation of the concepts and practical realities of Face, Guanxi and Harmony and how they interrelate
isbrilliant. This book will save you years of confusion and misunderstanding.' John P. Shelley, CEO, Retail
Commercial Markets, Asia, Royal Bank of Scotland 'Thisis an excellent guide to understanding how Chinese
leadership styles can impact on the way of doing business here, and it is essential reading for any executive involved
in dealing with the Chinese. It is well written, easy to read, captures the essence of the challenges in the Chinese
market incisively and provides very insightful practical advice. This book gets to the heart of how things are done in
China and sets out the context and practical approaches that every manager working in China needs to know.' Wang
Zheshun, President, Sinopec Petrochemical Institute of Beijing 'Chinais our second largest market globally and | am
of course pleased to see this continuous strong growth here. But the paradox isthat Chinais changing at an
unprecedented speed yet this development is still based on avery strong traditional cultural foundation. This book isa
must read guide for leadersin foreign companies operating in China. It combinesin avery perceptive way the big
picture with insight into the must know details for success, for in Chinathe devil isin the detail. | hope many leaders
will benefit from reading it."' Mogens Terp Paulsen, President of Refrigeration Air Conditioning Controls Division,
Danfoss 'Targeted at foreign and non-Chinese business people, this book is able to capture the ingredients of success
in acomplex market. It offers guidance on how to manage in a Chinese context and captures the essence of the
philosophy the Chinese people follow. This book isimpressive and will be of great use to managers working in and
with Chinaand is a must read for those contemplating working in China.' Zhang Jianning, Vice President, BP China
‘Thisis afascinating book that manages to capture the essence of Chinese philosophy and how to combine this with
Western business practices. The authors have done a superb job in illustrating this dichotomy in a clear and succinct
way. AsaChinese, | was very impressed with the guidance and practical tipsin the book, which are so helpful for
understanding the art of leadership in adiverse cultural environment, and what it takes to be an effective leader in all
business environments. | highly recommend this book for any manager working in China.' Peng Ningke, Vice
President, Government Affairs and Public Policy, Dow Chemicals, Greater China; Board Governor of the American
Chamber of Commerce in ChinaAbout the AuthorBARBARA XIAOY U WANG Faculty Member and the China
Representative for Ashridge Business School, UK ,as well as the Chief Consultant for the Western Management
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Harold worked as a senior training consultant and business devel opment manager in Beijing, China; helping to set up
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American Corporation in Zimbabwe and South Africa as an Organisational Devel opment manager. Harold has al'so
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