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before purchasing it in order to gage whether or not it would be worth my time, and all praised Guerrilla Marketing for 
a Bulletproof Career: How to Attract Ongoing Opportunities in Perpetually Gut Wrenching Times, for Entrepreneurs, 
Employees, and Everyone in Between (Guerilla Marketing Press): 

2 of 4 people found the following review helpful. Excellent Investment in Your Career!By Angela EdwardsThis is a 
must have book for anyone who is serious about taking control of their career. This book offers a great return on 
investment by providing the reader with specific strategies to stand out in their market. I am recommending this book 
to my clients to help them understand and drill down into a step by step strategy to achieving their career goals. 
Anyone looking to advance or change course in their career must read this book!1 of 5 people found the following 
review helpful. Valuable Insights for Career SuccessBy Jim ReillyJay Conrad Levinson and Andrew Neitlich share 
valuable insights for career success. If you are an executive, manager or employee...and you are serious about moving 
up in your organization or considering changing careers - this is the book you MUST add to your library!Jim Reilly - 
Master Coach Certified Trainer2 of 4 people found the following review helpful. Get this Book if You're Looking for a 
Better Job!By rwosbornWith today's unprecedented joblessness and troubled economy, I find "Guerilla Marketing" to 
be a real gem for helping my clients make successful career transitions. As a executive wellness coach mentor, I seek 
to equip myself with the best resources for helping my clients move from a state of turmoil and crisis to one of 
wellness, success and happiness for life. Most of us derive our sense of self worth from our careers. Therefore, being a 
good career coach is essential for my business. Jay Conrad Levinson and Andrew Neitlich's "Guerilla Marketing For a 
BulletProof Career" is already proving to be a lifesaver for me and thus for my clients. Thank you guys for your 
invaluable insight into the tricky arena of career coaching!Rick Osborn, Executive Wellness Coach[...]

Guerrilla Marketing for a Bulletproof Career is an honest, practical, and hard-hitting guide for career success in 
perpetually uncertain times. It provides a road map to advance your career and prosper without being blindsided by 
overnight industry collapses, potential layoffs, economic shocks, corporate scandals, international competition, or 
technological disruptions. You will gain an entirely new perspective on what it means to be combat ready in this 
economy, including how to achieve your career goals in creative ways while making more money and spending less 
time working. You will discover the secrets to getting into the opportunity flow so that the best opportunities come to 
you first, before others find out about them. "Guerrilla Marketing for a Bulletproof Career" is the only book that 
marries the timeless philosophy of Guerrilla Marketing--being resourceful, doing more with less, thinking like an 
entrepreneur, and developing street smarts--with the chaotic realities of todayrsquo;s career landscape. Get started 
today and never worry about gut-wrenching economic times again.


