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1 of 1 people found the following review helpful. Book is decent, should cost less.By MitchThe tools section which is 
half the book should've been shortened because it dramatically lengthened the book. A list could of easily been 
sufficient for the tools section, it's a waste of space to input in order to replace the lack of content.0 of 0 people found 
the following review helpful. solid book of ideasBy Jacky TullierBought the kindle fire version so i could access 
highlights easier. Like any book some info works for my business, some doesn't. Social media changes min by min 
these days, so what worked or existed 6 months ago is now outdated.this book is good to get you thinking outside the 
box, like most of the guerrilla books. The flaw of this book is one the print industry has to find a solution to...getting 
updates in the hands of consumers that have already purchased. I purchased 500 social media tips by Andrew 
McCarthy because his books push/allow updates to information.1 of 1 people found the following review helpful. It is 
well worth it. I recommend this over hiring someone if you are starting a new business.By ScottI like the principles. 
I've already been able to add some of the key concepts into my business social media platforms. I'm super happy.

Equipping you with action plans, implementation steps and more than 100 marketing weapons, Jay Conrad Levinson, 
The Father of Guerrilla Marketing, and social media expert Shane Gibson teach you how to combine the timeless 
principles of guerrilla marketing with the latest social media applications and networks. Discarding overwhelming 
statistics, buzzwords and acronyms, Levinson and Gibson provide a step-by-step social media attack plan. Following 
their take-no-prisoners guerilla approach, yoursquo;ll learn how to identify unconventional social media opportunities, 
engage customers, motivate action, and capture profits away from your competitors. Includes: 19 secrets every 
guerrilla social media marketer needs to know The Guerrilla Social Media Toolkit The Seven-Sentence Social Media 
Attack Plan 22-point social site and blog checklist 20 types of ROI Free guerrilla intelligence tools Future social media 
weapons that are worth knowing about And more! This is THE social media guerrillarsquo;s go-to guidelearn how to 
employ a social media plan that earns attentionand profits! 

About the AuthorJay Conrad Levinson is the author of the best-selling marketing series in history, ldquo;Guerrilla 
Marketing.rdquo; His books have sold more than 20 million copies worldwide and have influenced marketing so much 
that they appear in 62 languages. Today, Guerrilla Marketing is most powerful brand in the history of marketing, listed 
among the 100 best business books ever written, and is a popular website at www.gmarketing.com. Shane Gibson is an 
international speaker, and author who has addressed over 100,000 people over the past sixteen years on stages in North 
America, Southern Africa and South America. He is in high demand as a keynote speaker on the topics of social media 
and sales performance. With his background in sales performance Shane brings a unique results focused approach to 
social media marketing. 


