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Joseacute; Luis Retolaza, L eire San-Joseacute;, M aite Ruiacute; z-Roquentilde;i : Social Accounting for
Sustainability: Monetizing the Social Value (SpringerBriefsin Business) before purchasing it in order to gage
whether or not it would be worth my time, and all praised Social Accounting for Sustainability: Monetizing the Social
Vaue (SpringerBriefsin Business):


http://f3db.com/pub/links.php?id=B016RJIA9K

This book deals with the limitations of economic and financial accounting as an appropriate instrument to reflect the
real value created or destroyed by an organization.nbsp; The authors present anbsp;sustainable social accounting
approach that considers both the social and economic value ndash; Blended Vaue ndash; generated by an organization
for al of its stakeholders. This approach is based on four major theories ndash; Stakeholder Theory, Action Research,
Phenomenological Perspective and Fuzzy Logic ndash; and was developed on the basis of a cost-benefit analysis.



