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Alan L. Wendroff : Special Events. Proven Strategies for Nonprofit Fundraising before purchasing it in order to

gage whether or not it would be worth my time, and all praised Special Events: Proven Strategies for Nonprofit
Fundraising:

0 of 0 people found the following review helpful. good informationBy Kathie NewellA little more dated than |
expected, but | should have known from the publication date. Good condition for being alibrary book. Thanks so
much!!1 of 1 people found the following review helpful. Very good bookBy Sassy in socal Great practical advice. CD


http://f3db.com/pub/links.php?id=B000PY4VNS

isvery good also. I'd advise you to buy this on especially for the diagrams on how to set up aroom.18 of 19 people
found the following review helpful. Special Events. Proven Strategies for Nonprofit FundraisingBy Terence AhabA
Review of Special Events: Proven Strategies for Nonprofit Fundraising, second editionByAlan L. WendroffPublished
byJohn Wiley Sons, Inc. New Y ork. 2003ISBN 0-471-46235-7Review written by Terence Ahablt's been said that the
reason so many new restaurantsfail is that everybody who can boil water thinks he or she can be a successful
restaurateur. A similar rule might apply to special event fund-raising - if you can pull off a successful dinner party,
then maybe you figure you can plan a successful fundraising banquet. But as Alan Wendroff makes abundantly clear
in the recently-released second edition of his book "Special Events: Proven Strategies for Nonprofit Fundraising,”
special event fundraising, to be truly successful, requires detailed planning along multiple fronts.The centerpiece of
Wendroff's hands-on approach to the topic is his Master Event Timetable, essentially a detailed 26-week task list that
covers al the bases. Throughout the book, he stresses that financial successisonly one of many goalsto be achieved
with special events, something that's easy to forget in the heat of battle. Most significantly, special events provide a
convenient and comfortable opportunity to establish personal contact with current and potential stakeholders. And this
book offers a host of ideas on how to capitalize on this unique opportunity to present your organization's mission and
programs to a happily captive audience.Chock full of charts, check lists and real-world examples of a variety of
successful special event ideas, readers are taken from the initial step (should your group even put on aspecia event?)
to the post-event wrap-up and evaluation. | found the chapters dealing with the recruitment and function of event
chairs and community-wide event committee particularly valuable, but thereis also an excellent chapter on the
intricacies of budgeting for special events. But even an expert like Wendroff knows his limitations as he explains that
the most detailed event budget is only an "educated guess." The portion of the book dealing with using the Internet and
e-mail in connection with special events offered less than | expected, but this areais evolving so rapidly that we might
be better off just keeping tabs on the Howard Dean campaign's "meet up" concept to get some cutting edge ideas. One
of the best featuresis the book's real "soup to nuts' coverage, from major topics like identifying high profile event
chairsto some incredibly practical tips (i.e., provide award presenters with a printed copy of the text of the award
engraving because it can often be difficult to read the engraving from the award itself).My guessis that the novice
specia event organizer will want to keep this book close at hand while more experienced planners run across some
fine points or suggestions that will help them improve their chances for success. The book includes a CD-ROM
containing a number of useful documentsincluding the Master Event Timetable, all of the book's author-created
exhibits and samples of a press release and mission statement. With this book under his belt, Wendroff can now turn to
a how-to book on opening a successful new restaurant.

Asthe philosopher Martin Buber wrote, "All real living is meeting." People like to get together. That?s why special
events can often work so much better for nonprofit organizations than other, less social types of fundraising programs.
From red-carpet galas to Saturday afternoon street fairs, special events offer nonprofits an unparalleled opportunity to
both raise money and make friends. Y et for all the benefitsmdash;and they are greatmdash;inexperience and bad
planning can make these events more troublemdash;and a greater financial drainmdash;than they are worth. Special
Events: Proven Strategies for Nonprofit Fundraising, Second Edition is the complete guide to making your next
nonprofit event the rousing successit can be. Packed with author and development professional Alan Wendroff's
realistic insights and pointers, this text provides alogical and comprehensive outline of event planning, with a special
emphasis on fitting these eventsinto the larger framework of the nonprofit?s organizational goals. Inside you?! find
such helpful tools as: Seven goals for a successful event The Master Event Timetable (METT), a proven
organizational tool that provides step-by-step guidance through the entire event process A case study explaining in
understandable detail how to implement the advice and methods outlined An accompanying CD that includes sample
timelines, worksheets, checklists, budgets, writing examples, decision tables, and contracts From choosing the right
event to the best way of expressing thanks afterwards, Special Events covers all aspects of producing awinning
fundraiser for your organization. In addition to the brass tacks of managing logistics, the coverage includes thoughtful
discussions on how to take full advantage of the networking, volunteer recruitment, public relations, and motivational
opportunities your specia event can provide. This updated Second Edition features new information in these areas,
plus an entirely new chapter on using the Internet for event planning. With the needs of nonprofit organizations only
growing as donations shrink, special events become more and more vital in sustaining the life of these organizations.
Nonprofit lay leaders, professionals, and staff, as well as marketing professionals and event planners who work with
nonprofits, will al find in Special Events, Second Edition a clearly drawn road map leading to fundraising success.

"This comprehensive and detail rich book isagreat addition to afundraising library. Novices will find their anxiety
banished and seasoned professionals will find they still can learn some things. If you want maximum mileage out of
your events, use this book!" mdash;Kim Klein, Publisher, Grassroots Fundraising Journal "Applause for Alan
Wendroffrsguo;s book, Special Events Proven Strategies for Nonprofit Fundraising, called for a Second Edition ndash;
an encore. Alan Wendroff uses hisreturn to the stage as an opportunity to expand upon and enrich his previously



presented special event strategies. In this updated edition, Wendroff guides the reader onto the Internet with its cost
effective, timely, and considerable means for planning and conducting special events. The web-based strategies
discussed in the Second Edition include volunteer enlistment, marketing to an expanded audience, and moment-by-
moment stewardship. The newly presented strategies can further your eventrsquo;s success and attract greater returns
for addressing organizational mission objectives." mdash;Skip Henderson, MSW, Providing Fund Raising Counsel
"Alan Wendroff takes special events seriously. This updated edition of hiswork is essential for organizations seeking
to involve todayrsquo;s potential donors and volunteers." mdash;Eugene R. Tempel, Executive Director, The Center
on Philanthropy at Indiana University, headquartered at Indiana University-Purdue University Indianapolis "Alan
Wendroff significantly upgrades every development officer's library with Proven Strategies for Nonprofit Fundraising,
Second Edition. In one volume, Alan provides specifics that are culled from his years of experience and delivers his
counsel with the touch of a mentor and a sense of humor. This work provides additional and valuable resources for the
experienced professional and sage advise for the novice." mdash;Paul |. Kuznekoff, Director of Development, The
Allen and Joan Bildner Center for the Study of Jewish Life at Rutgers, The State University of New Jersey "Once
again, Alan Wendroff provides doable step-by-step planning and strategizing for special events fundraising. His
proven method is so sufficiently down-to-earth that both volunteers and staff can benefit tremendously from this
simple implementation guide. In fact, it would make an excellent 'thank you' gift for volunteers. They'll feel
empowered and more equipped to assist with the charitable cause for which they are willing to give time and money."
mdash;Nancy May, Resource Development Consultant, Good Samaritan FoundationFrom the Publisher"This
comprehensive and detail rich book is agreat addition to afundraising library. Novices will find their anxiety banished
and seasoned professionals will find they still can learn some things. If you want maximum mileage out of your
events, use this book!" --Kim Klein, Publisher, Grassroots Fundraising Journal "Applause for Alan Wendroffrsquo;s
book, Special Events Proven Strategies for Nonprofit Fundraising, called for a Second Edition ndash; an encore. Alan
Wendroff uses his return to the stage as an opportunity to expand upon and enrich his previously presented special
event strategies. In this updated edition, Wendroff guides the reader onto the Internet with its cost effective, timely,
and considerable means for planning and conducting special events. The web-based strategies discussed in the Second
Edition include volunteer enlistment, marketing to an expanded audience, and moment-by-moment stewardship. The
newly presented strategies can further your eventrsquo;s success and attract greater returns for addressing
organizational mission objectives." --Skip Henderson, MSW, Providing Fund Raising Counsel "Alan Wendroff takes
special events seriously. This updated edition of hiswork is essential for organizations seeking to involve todayrsgquo;s
potential donors and volunteers." --Eugene R. Tempel, Executive Director, The Center on Philanthropy at Indiana
University, headquartered at Indiana University-Purdue University Indianapolis " Alan Wendroff significantly
upgrades every development officer's library with Proven Strategies for Nonprofit Fundraising, Second Edition. In one
volume, Alan provides specifics that are culled from his years of experience and delivers his counsel with the touch of
amentor and a sense of humor. Thiswork provides additional and valuable resources for the experienced professional
and sage advise for the novice." --Paul |. Kuznekoff, Director of Development, The Allen and Joan Bildner Center for
the Study of Jewish Life at Rutgers, The State University of New Jersey "Once again, Alan Wendroff provides doable
step-by-step planning and strategizing for special events fundraising. His proven method is so sufficiently down-to-
earth that both volunteers and staff can benefit tremendously from this simple implementation guide. In fact, it would
make an excellent 'thank you' gift for volunteers. They'll feel empowered and more equipped to assist with the
charitable cause for which they are willing to give time and money." --Nancy May, Resource Devel opment
Consultant, Good Samaritan FoundationFrom the Inside FlapAs the philosopher Martin Buber wrote, "All rea living
ismeeting." People like to get together. Thatrsquo;s why special events can often work so much better for nonprofit
organizations than other, less social types of fundraising programs. From red-carpet galasto Saturday afternoon street
fairs, specia events offer nonprofits an unparalleled opportunity to both raise money and make friends. Yet for all the
benefitsndash;and they are greatndash;inexperience and bad planning can make these events more troublendash;and a
greater financial drainndash;than they are worth. Special Events: Proven Strategies for Nonprofit Fundraising, Second
Edition is the complete guide to making your next nonprofit event the rousing success it can be. Packed with author
and development professional Alan Wendroffrsquo;s realistic insights and pointers, this text provides alogical and
comprehensive outline of event planning, with a special emphasis on fitting these events into the larger framework of
the nonprofitrsquo;s organizational goals. Inside yoursquo;ll find such helpful tools as: Seven goals for a successful
event The Master Event Timetable (METT), a proven organizational tool that provides step-by-step guidance through
the entire event process A case study explaining in understandable detail how to implement the advice and methods
outlined An accompanying CD that includes sample timelines, worksheets, checklists, budgets, writing examples,
decision tables, and contracts From choosing the right event to the best way of expressing thanks afterwards, Special
Events covers all aspects of producing awinning fundraiser for your organization. In addition to the brass tacks of
managing logistics, the coverage includes thoughtful discussions on how to take full advantage of the networking,
volunteer recruitment, public relations, and motivational opportunities your special event can provide. This updated
Second Edition features new information in these areas, plus an entirely new chapter on using the Internet for event



planning. With the needs of nonprofit organizations only growing as donations shrink, special events become more
and more vital in sustaining the life of these organizations. Nonprofit lay |eaders, professionals, and staff, aswell as
marketing professionals and event planners who work with nonprofits, will all find in Special Events, Second Edition
aclearly drawn road map leading to fund-raising success.



