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Harvard Business Review : Stats and Curiosities: From Harvard Business Review  before purchasing it in order 
to gage whether or not it would be worth my time, and all praised Stats and Curiosities: From Harvard Business 
Review: 

0 of 0 people found the following review helpful. A Nice Bunch Of Info!By John S. SochaI do a weekly radio show 
and these stats are useful before the show to loosen up the guest, etc.0 of 0 people found the following review helpful. 
Three StarsBy DerekEntertaining in short bursts, but no linking story line1 of 1 people found the following review 
helpful. Short StuffBy Ex-FBI GeezerGreat bathroom reading; seldom over one page on a Kindle. I bought it when I 

http://f3db.com/pub/links.php?id=B00E257S7M


was about to have surgery, and it served me well. Don't expect to be much smarter when you have finished it.

Harvard Business Review is the leading destination for smart management thinking. Through its flagship magazine, 13 
international licensed editions, books from Harvard Business Review Press, and digital content and tools published on 
HBR.org, Harvard Business Review provides professionals around the world with rigorous insights and best practices 
to lead themselves and their organizations more effectively and to make a positive impact.

Included in Publishers Weeklyrsquo;s Fall 2013 Announcements: ldquo;Fascinating stats, useful tips, and entertaining 
topics culled from the Harvard Business rsquo;s popular newsletter, The Daily Stat, offer compelling insights that 
amuse and informhellip;rdquo;ldquo;Who knows what the value of these studies is, but they make for fun 
reading.rdquo; ? Boston GlobeAbout the AuthorFor over 30 years, Bob has worked with Senior Executive Teams and 
Boards on their most vital strategic and organizational challenges, both as a consultant and a corporate executive. He is 
considered one of the world's leading strategic facilitators, having designed and conducted offsites in sixteen countries 
with companies ranging from Fortune 10 multinationals to German mittelstand family businesses.nbsp;Bob is the 
author of four Harvard Business articles: Off-Sites That Work (June 2006, co-authored with Logan Chandler), When 
Teams Can't Decide (November 2008), Who Really Makes The Big Decisions in Your Company? (December 2011), 
and Leadership Summits That Work (March 2015, co-authored with Cary Greene). HBR named When Teams Can't 
Decide one of ten 'must read' articles on teams 


