
[Read free ebook] The Myth of the Garage

The Myth of the Garage

Chip Heath 
ePub | *DOC | audiobook | ebooks | Download PDF 

2012-01-26 2012-01-26File Name: B00755MHA4 | File size: 62.Mb

Chip Heath : The Myth of the Garage  before purchasing it in order to gage whether or not it would be worth my 
time, and all praised The Myth of the Garage: 

0 of 0 people found the following review helpful. Great thought-provoking examples, but nothing on what to do with 
those insights....By Kindle CustomerThis is a great (very brief) book that asks us to reconsider our preconceived 
notions. I picked it because I am a very big fan of the Heath brothers after reading their book "Made to Stick", which 
forced me to reconsider how I thought about marketing (and it was free!). This book continues in that same vein, 
although there isn't a strong theme holding everything together. The book provides plenty of thought-provoking 
insights with wonderfully written examples, but it doesn't provide any content on how to use those insights.0 of 0 

http://f3db.com/pub/links.php?id=B00755MHA4


people found the following review helpful. The Mighty MythBy Paul SandersContemporary business heroes include 
ordinary people who, with great entrepreneurial ability, start companies in their garages that then become billion dollar 
businesses.Thatrsquo;s a myth, according to authors Chip and Dan Heath in their book ldquo;The Myth of the Garage 
and Other Minor Surprises.rdquo; Moreover, perpetuating the myth of the lone action-hero type entrepreneur may 
mislead us about what it actually takes to create new ideas.There are numerous examples, most easily debunked. The 
founders of YouTube, Steve Chen and Chad Hurly, both had extensive experience at PayPal. The ldquo;Stevesrdquo; 
Jobs and Wozniak, who did in fact create Apple in a garage, did so after stints at HP. ldquo;What I learned there was 
the blueprint we used for Apple,rdquo; Jobs admitted.Companies, the authors state, arenrsquo;t created in garages. 
They are born in companies.This is among many other business myths that the authors Heath explore in this fun to 
read, as well as insightful, collection. It includes 16 articles that originally appeared in Fast Company, plus an 
additional bonus.Many of the articles are a couple of pages long and written in a humorous style that is equal parts 
entertainment and information. It is perfect travel reading; more so as is offering the book as a free Kindle 
download.We crave the excitement of the start up myth, say the authors, the way we relish action-adventure movies. 
Like in the movies, ldquo;some ordinary guys, without money or power, triumph via a brilliant insight and scrappy 
groundwork.rdquo; American history is filled with such myths, back to versions of how Columbus discovered the new 
world.Such stories over time tend to focus on individuals, not the organizations that supported them. Reality is often 
different. If you want to start a company or launch a product, the authors suggest you donrsquo;t go find a garage. 
Instead, they suggest you first get a job.Each of the articles tackles a different myth. They are each interesting reading 
no matter your business or focus. Among my favorites:I LOVE YOU, NOW WHAT?Exploring the lost art of saying 
thank you, this article cleverly ties in this simple action with economic as well as emotional issues. In a survey of 
10,000 workers from the 1,000 largest companies, 40% cited lsquo;lack of recognitionrsquo; as a major reason for 
leaving a job. The ldquo;thank-you scarcity,rdquo; has been noted by a number of companies. American Airlines, for 
example, has a program called Applause that provides frequent travelers with preprinted cards to give employees who 
exhibit outstanding service.IS TALENT PORTABLE?Businesses often seem obsessed with hiring and keeping the 
ldquo;rightrdquo; talent. Jim Collins provided us with the catch phrase, ldquo;Get the right people on the bus,rdquo; 
that has been a popular mantra in hiring for years.Talent, however, may be more like a plant that thrives in certain 
climates and dies in others. The job performance of star talent that moved to a new job has been shown to suffer for up 
to five years. Your company may be better off growing its own talent than hiring from the outside,GET BACK IN 
THE BOXThinking outside the box can actually reduce creativity. Maybe you donrsquo;t need to get out of the box; 
maybe you need a new one. A well-constructed box can help people generate new ideas. Brainstorming is more 
productive when itrsquo;s focused, according to research. If yoursquo;re sure your box isnrsquo;t working, the authors 
suggest it may be time to go box shopping.THE INEVITABILITY OF $300 SOCKSWhile paying $300 for a pair of 
socks may sound absurd, think about how our threshold for pair of $50 jeans has increased to $300. Jeans used to be 
working, casual clothes. Within a decade jeans became a $700 million industry.Part of the reason for this is that the 
concept of luxury has changed. Luxury is now less about status and more an indicator of personal style and 
expression.Products become ideas, whether jeans or socks. V.K. Nagrani, a designer of high-end menrsquo;s socks 
(currently $35,) suggests socks are a signal of intimacy. If someone takes off their shoes, they are more comfortable. 
The more comfortable, the more sock is seenmdash;a ldquo;sock tease.rdquo; If there was ever a collection of business 
stories perfect for summer reading, this is undoubtedly it. Dan and Chip Heath force us to laugh even while facing the 
tendency to create and perpetuate our own myths of the garage.7 of 7 people found the following review helpful. A 
Quick and Enjoyable ReadBy Rebecca of Did you know that drinking one can of soda per day adds 10 pounds of fat to 
your body in a year? Have you ever wondered how you could thank an employee who created something wonderful 
but you don't know who to thank? Why should you stop buying mutual funds? These are the questions the authors of 
this book answer. They also comment on popular culture and have interesting ideas about why we spend so much 
money on things. Do we really think of ourselves as connoisseurs? It is an interesting thought. This book is filled with 
articles that are smart enough to get your attention and short enough to keep it to the end. I thought "Get Back in the 
Box" was funny. I also liked the authors' idea of how companies should "pave the way to praise." Basically this is a 
quick and enjoyable read that will make you want to buy other books by the same authors. I must say I love the cover 
of this book too!~The Rebecca Review

From Chip and Dan Heath, the bestselling authors of Switch and Made to Stick, comes The Myth of the Garage ... and 
other minor surprises, a collection of the authors' best columns for Fast Company magazine. There are 16 pieces in all, 
plus a previously unpublished piece entitled 'The Future Fails Again'. In Myth, the Heath brothers tackle some of the 
most (and least) important issues in the modern business world: - Why you should never buy another mutual fund 
('The Horror of Mutual Funds') - Why your gut may be more ethical than your brain ('In Defense of Feelings') - How 
to communicate with numbers in a way that changes decisions ('The Gripping Statistic') - Why the 'Next Big Thing' 
often isn't ('The Future Fails Again') - Why you may someday pay $300 for a pair of socks ('The Inevitability of $300 
Socks') - And 12 others . . . Punchy, entertaining, and full of unexpected insights, the collection is the perfect 



companion for a short flight (or a long meeting).


